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History of the

Center for Family Research
A 1988

I Longitudinal, developmental research with
rural African American families launched

A 2000

I Transl|l ation research:
under stand somet hi ng,

I The SAAF Program
A 2006 and beyond
I AIM and SAAF-T
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African American Families in the
Rural South:
Statement of the Need

A34% of the nationds p
Southern rural communities

A > 50% of African American youth in rural
communities live in economic distress

A Chronic poverty takes a toll on families
and youth §
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African American Families in the
Rural South:
Statement of the Need
A Rearing youth in rural areas is complicated
by a lack of
I employment opportunities
" physical and mental health services
recreational options
" public transportation

A Environmental difficulties are further
complicated by race-related stressors
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So what?

A It is critical that we keep these issues in mind
when DEVELOPING and IMPLEMENTING
culturally specific prevention programs.

A Context matters

A Lack of sensitivity is apparent in how
recruitment, training, and implementation
occur

A The presence of stigma can also be apparent

I SAAF operates from a strength oriented approach
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Promoting Positive Outcomes for
African American Youth

A Family Focused Protective Factors
I Family and community support
I Positive parent-youth relationship
I Adaptive parenting practices
I Positive racial socialization
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SAAF DEVELOPMENT
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SAAF is Informed by More than
10 Years of Research
I Rural African American children
I Focused on longitudinal pathways:
A competence
A psychological adjustment
A use of alcohol and other substances

I This research ultimately informed (1) who
SAAF targeted, (2) SAAF content, and (3)

evaluation
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Factors targeted by SAAF

Protective Parenting
Processes
Anvolved-Vigilant Parenting
ARacial Socialization
ACommunication about Sex
AExpectations for Substance

Use
Risk
Participation Behavior
In SAAF Youth Protective Factors
AGoal-directed Future
\ Orientation
ANegative Images of Drinkers
AResistance Efficacy
AAcceptance of Parental
Influence
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SAAF Mission Statement

The goal of SAAF is to build on

the strengths of African American
families that make their
children less likely to get involved In
problems, particularly alcohol
and substance use, that face
todayos yout h.
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SAAF RESEARCH TRIAL
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A Rural Georgia communities

A 667 African American families

I mothers

I 11-year old youth
A 369 participant families
A 298 control families
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Randomized Prevention Trial

A Assessments
I Pretest
I Posttest
A3 months after intervention ended
I Follow-up
A24 months after intervention ended
| Data collection
Ain-home using laptop computers
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Model Test

Long-Term
Pretest Posttest Follow-Up
Negative : Goal- Negative
Resistance attitudes Goal-directed directed attitudes Resistance
: future ;
efficacy about iantati future about efficacy
alcohol/sex orientation orientation = alcohol/sex

| f Youth an Youth a2 ) f

mages o .34* > 4 mages o

drinkers 2 Protective Protective drinkers

Factors Factors
SAAF
Preventive
Intervention
Composite Composite
Indices of » |ndices of
Use G2=46.23,df =38, p=.05;*p < .05 Use
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SAAF Findings

A Do SAAF effects endure into high
school years?

I Yes. Effects for substance use endure 5
years after the initial participation in SAAF.

A What other outcomes are affected by
fami |l 1 eso particil pat

I Maternal depression

I Racial identity
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RECRUITMENT

Getting participants to the

program
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Community Partnerships: Critical
for Recruitment and Engagement

A Community liaisons
A Family ambassadors
A Partnerships with
- Schools
- Faith-based organizations
- Other community organizations

(Boys & Girls Club, Senior Centers,
Community Centers, Childcare Centers,
State Cooperative Extension Services)
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IMPLEMENTATION AND

ENGAGEMENT

Keeping participants in the
program
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Engagement

A Starts at recruitment

A Attendance at intervention

program
A Retention of participants for follow-

up data collection
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Challenges to Engaging Rural
African American Families

A In research projects
I Cultural mistrust
I Concerns about confidentiality
A In prevention programming
i Time
| Salience
I School-based provision
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Engagement Tools

A Community Engagement and Awareness

A Community Liaisons

A Core Values

A Informational Visits

A Curriculum Activities

A Familiarity
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Community
Engagement/Awareness

Relationships
and time

A Meet community leaders

A Visit schools

A Identify people in the community who may

want to work on the project
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Community Liaisons

A Respected members of local community

A Recruited participants

School lists

Phone calls and home visits
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A Introducing program

home

A

A Showing a promotional video
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SAAF Core Values

Val ues gulil
subsequent implementation efforts
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